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new cable partners.3  The decision to discontinue offering standalone DSL continues this pattern 
of abandoning initiatives that would compete with cable. 
 
 For several years, DIRECTV and Verizon have resold each other’s products, enabling 
customers in areas not served by Verizon’s FiOS service to purchase a DIRECTV/DSL bundle.  
This arrangement enabled both DIRECTV and Verizon to offer consumers a video/broadband 
bundle to compete with those offered by cable operators.  Now, however, Verizon will no longer 
allow DIRECTV to bundle standalone DSL broadband service, but would instead require 
subscribers to purchase both DSL and Verizon voice.  Verizon, in other words, effectively 
imposed a substantial price increase upon every prospective subscriber of the DIRECTV/DSL 
bundle, especially those who prefer to use a wireless or voice over Internet protocol provider for 
primary telephony services.  It thereby made this bundle less competitive to those offered by its 
new cable partners. 
 
 Coming so soon after Verizon’s subsidiary and the incumbent cable operators entered 
into the Commercial Agreements, this development cannot be explained other than in the context 
of those agreements.  If the Commission knew nothing else about the Commercial Agreements, 
this evidence alone would be sufficient to raise concerns that they will lead to a diminution in 
competition by creating incentives for the signatories not to compete with one another. 
 
      Sincerely yours, 
 
           /s/ 
 
      William M. Wiltshire 
      Counsel for DIRECT, LLC 
 
cc: William Lake 
 Sarah Whitesell 

                                                 
3  See, e.g., “Verizon Parts with DirecTV on LTE, to Focus on AWS License,” COMMUNICATIONS 

DAILY, Vol. 31, No. 236, at 8 (Dec. 8, 2011). 


